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August 2, 2001

Ms. Maga1ie Roman Salas, Secretary
Federal Communications Commission
445 lih St., S.W.
Washington, DC 20554

Re: CC Docket No...2.6-98/

Dear Ms. Salas,

On the afternoon of August 1, 2001, Robert A. Curtis, President of Z-Tel Technologies,
Inc., and Thomas M. Koutsky, Vice President, Law and Public Policy of Z-Tel, met with
Commissioner Kathleen Abernathy and Matthew Brill, the Commissioner's Legal Advisor. We
discussed the critical role the nationwide, ubiquitous availability of the unbundled network
element platform (UNE-P) plays in Z-Tel's rapid roll-out of its competitive and innovative local
services to mass market, residential consumers in over 30 states. We also discussed how the
current restriction on the availability of unbundled local switching artificially restricts Z-Tel's
ability to address the entire mass market, which includes all residential and small business
consumers.

The attached materials were distributed at the meeting. If you need any further
inforn1ation or have any questions, please do not hesitate to contact me.

Ene.
cc: Commissioner Kathleen Q. Abernathy

Matthew Brill

Sincerely,

----=== ~..... _.--­
Thomas M. Koutsky
Vice President - Law and Public Policy
Tel: (703) 395-7117
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pvesting in Innovation

e Largest start-up, competitive provider of
residential local exchange services -

>300,000 residential lines

e Z-Tel believes competition will emerge from
innovation in the application layer

e Z-Tel has invested $100 Million in software
applications over the past three years

e Z-Tel has focused on innovating and investing
in new capabilities, not in replicating existing
network capabilities
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he Key to Residential/Small
usiness Competition

ePlatform permits rapid, nationwide entry

ez-Tel's services are now available ...
• in over 30 states

• to over 2/3 of all American households (70MM)

• to over 87% of all RBOC residential lines

-Ubiquitous presence is key to building
economies of scale needed for mass market
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hy the Platform?

• Puts Customers First: An immediate choice for
consumers

• Facilitates blanket, nationwide, ubiquitous
coverage

• Allows Z-Tel to bundle dialtone with advanced
"application" layer services
• Not possible with resale, where reseller is restricted to ILEC services

• Better use of capital than in replicating existing infrastructure
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Listen to VO;(Oe 1110i/ Oil the web or any phone, reply,
forward or check honle voice mail instantly at work.

Check for new messages

~'.1'''~'>·

10/4/00 212~ PM

10/4/00 2,25 PM

10/4/002,25 PM

klnkos.com"

10/4/0010,25 AM

10/4/0010,25 AM

10/4/0010,25 AM

[ Return to Top 1
Refer Othel! and Earn $15 Z-L1ne™ Credit

SAVED(5)

Rill .Johnson

Chmlie Owens
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,913-233-47n

714-::34-5'378

914-224-8753

40&222- 9897

615-789-1243
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(j) Voicemail

INBOX(2)

INBOX: 2 messages, 2 new
• 1
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-Line Web Interface
Miessaging

Home . Log Out· Contact Us . Access Numbers

022000;::· rel T
.., ...dl Right; Re$er""d . Member Agreement

Voicen-.ail, ii:i'l}

Find M"" -...

Web Dial™, t

Quick ~.ta ..t

Z-Lin~ CQrnpanion1M

Z ]ntf:'?ln'?~ ~('.C~$S·TM

VOlcemail

E--maiIlE-fa:.:

f·lo~lfV Me

Z-Line Companion
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\0:. List

@ Home

Import Contacts

Add Contacts to Distribution Lists

<V Contacts -126 Total

-Line Web Interface

Pop-up Address Book

Lookup Z-Line Members

Display Type *: 0 Business Card

Displayed Address *: (':. Business

hctctress Book

Contacts

Pop-up

Lists

Import

General Director',!

Refer others

All ABCDEFGHIJKLMNOPQRSTUVWXYZ
Voicennil: CI))

Web Di"ITM: \.

Page: 1 .2~ of 2

*' Non-Z-Une members-
....Firld Me:

Quick Sh,t

Z-Line Companion"IM

Z Internet Acce.s..,;1M o Martha Ager

o Brenda Applegarth

o Paul Armes

813-262-3028 t
813-262-3916 t



he forecast you want to see:
• on the move, In a pager or c.lI phon. message
• at the office, in an email or fax

• at home, in a phone c.. l1.

The Dilily Weather update (~) sends the current conditions. the 24 hour and
-day forecasts for 'pIour chosen locations.

rlffiil··H,!(,AiiH iI~i
! H· H~ j
i Page.. i j Mobile I! Phone j

ir1\rUr i

tJallyWtlatlnir{Jpdata ~

=,elect Services
1. Choose a service from the list on the left.
2. Select a communication device you want messages sent to.
3. Check the days and times you want messages and the locations to be included,
4. Click Save when you're done.

-Line Web Interface
i:Alerts

Weekend Update
Beach Report

Personal Alert

Dally Update

Summary

Severe Alert
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,urther Enhancements
Recent Upgrades

.!J
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IHome407-555-1368 :::J t,
FU'I 407·555-98715
Em.lli .b.gg,nO.m,1! nIt

IBusiness 215-555-£013 iI \.
Fu I 214-''5'-012'
Em.ill kbrownOx-t.l,com

ICellul~r 813-555-0124 iI t
~u: 813-"'-0348
Em,1I1 b.ppl,q.rthi!l·t.I,c2w

r au,'n,,, C.rd
(" BUlin.,.

VP of Int.rn,t Mt,k.ting
Z-T.I Communication.

ll~
Atlanta GA 121:se
J.IJi

Kyle Brown

Non-Z-Un. m.mb,r,

M ABCOEEGHtJKLMNOPORSIUVWXYZ

Page:.! of 1

Mt"'9" of Pertn,r Program.
Z·T,I Communication,
123 Soro, Strut
I.trnp.:I~

J.IJi

Close CQotjOUplJS Contact

B

Alley Baggett ~

~:;3:i"~et';;p

A

Breuda Applegarth

DWpIay Type.

o..pt.y.d Addto.Hl

Palm VII Integration

Internet Call Waiting

Pop Up Address Booke-

~I~; ~,;;ii,;; III
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Welcome to the m ,z'inB e """.Vt'Am
t. Please take a few monl!nts ;) ~r tf' y( JI ('_t ••ll

Your From Name: )AnY ;;; j.'

Home Con+:,ct U.

Acces';
Numbers

Fax Mail Number & Extension

W_Dil.1

FliX Number: 813.555.1234

Flix Extension: 300144216

~~ '"....."J~ Fax Mail

kit.... ,
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Default email reply
address

Quick Start Your Signature $ !~!.:t,}~~~ "J
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lIowing You to Do All This

Voice Mall

Fax Mall

E·MaiI

Call

Instant Messages

Page

Account Informalion

Calendar

l.I Available Credit

~ Transaction History

(:!J Other Services

Account Balance

MBNA:

Message Box:

.(1 Voice Mail

1.I Fax Mail

l.I E·Mail

[!J Instant Messages

l.J!I Alerts

Personal Information:

C!J Contacts

[.!J Calendar

[I Bullelin Board

, • Calling:

[! Virtual Receptionist

[I Contacts

, • Community Information:

C!J Personal Directory

[!J Community Directory

l:!J White Pages

[..!J City Search

Amazon

CarPoint

Customer Service

Sayar Press the following:

l.! MBNA

l.I Message Box

~ CaNing

t! Personal Information

II Community Information

~

Shopping

I n
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• Unlimited Local Calling

r'~.";Ot'llineAddressBook

m ·Speed Calling

• 200 Minutes of long Distance

• Broadcast Messaging

• Find Me

• Three Way Calling

• Caller 10

• One Button Call Return

• Voice Mail

• Z-Alerts
Personalized Weather,

Financial Updates ...and More!

Z-LineHome Editio
THE SMART CHOICE IN LOCAL TELEPHONE SERVIC

esidential Bundle

I~ Jf1'J.pr
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ow Home Edition Stacks Up

Monthly Service Z-Tel™ A Bell Company
Basic Local Phone Service Included $18.25
Local Calling Included $7.50
Long Distance 200 minutes included $20.00

Enhanced Phone Features
Call Forwarding (Find Me)
Caller ID
Call Waiting
Speed Calling
Three-way Calling

Included
Included
Included
Included
Included

$7.50

$13.75
(all four features)

Z-Line Special Features
Voicemail
Community Group Messaging
One-button Call Return
Online Address Book
E-mail, e-fax
Z-Alerts

Total

Free
Free
Free
Free
Free
Free

Q49-.9V

6.25
Not available
Not available
Not available
Not available
Not available

$73.25
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latform Means Effective
a'i1d Efficient Entry

• Allows immediate and ubiquitous local phone entry
• Entrant can acquire customers before large capital outlay

• Replicate experience in long-distance industry
• Acquire customers, experience, build national footprint

• Entrants can combine features and functions of
dialtone with innovative and advanced services

• Entrants can focus efforts on providing better and
innovative new services

• Lowers entry costs =Quicker positive cash flow
• Stimulus for subsequent, non-incumbent facilities­

just as equal access rules led to building of new long­
distance networks



Platform Drives Innovation

The Application Layer is Key to Telecom Innovation

• Z-Tel has invested over $1 OOMM in Software Development
and Infrastructure

• Allows Z-Tel to Focus on Software and Applications
• Create Superset of Incumbent Service Offering

• Do not duplicate Investment in Antiquated Network
• Tight Software Integration with PSTN

• Resale Alone Stifles Innovation and Investment
• Precludes Required Integration with PSTN
• Dooms Service Offering to Subset of ILEC Service

• CLECs have limited capital to deploy - where is investment
most in the public interest?



platform Brings Competition
to Mass Market Customers

• Residential/small business "Mass Market" (less than DSl) a
separate market
• Recognized by FCC repeatedly in the LEC Classification and common carrier

merger orders
• Same market definition must apply for 251 (d) Necessary/Impair analysis

• Entry into "Mass Market" Requires Ubiquitous Presence
• Newspaper, Broadcast, Radio, Billboard Advertising Depends on Ubiquity
• Entrant cannot efficiently select to serve some customers, but not others

• True of both residential and small business service

• Mass Market Entry Requires Efficient Provisioning Processes
• Mass Market entrant must be able to provision electronically, not manually

• Ubiquitous, Mass Market entry means more than blanket collocation - it also
means the ability to handle Mass Market volumes

• Only the Platform offers the immediate, ubiquitous and robust
CLEC presence in entire ILEC service area

• But the ULS line restriction prevents entrants like Z-Tel
serving the entire Mass Market

--



he PACE Proposal
takes Sense

ULS Should be Available up to the DSllevel to any customer
• Availability by reference to customer demand is appropriate

• Product markets are defined by reference to customer demand
• Telecom entry is about serving customers - not about preserving or choosing

particular CLEC business plans

• Different customers have different telecom network needs

• DSI (16-20) line is based on sound telecom engineering
• ILECs developed DS 1 circuits to find a more-efficient means ofproviding the

different functionality, requirements and needs for those customers

• PACE shows clear break-point for ULS v. DSI, based on provisioning costs

• CLECs like Birch that own circuit switches and sell UNE-P in same market
utilize circuit switching for customers with DS 1 and above

• No disincentive to deploy facilities
• NY, TX and IL do not have any ULS restriction: have CLECs stopped

deploying switches there?

• Many CLECs deploy switches simultaneously with UNE-P roll-out

• TELRIC pricing



DS1 Cut-Off is Defendable

• Commission's decision must be based on sound legal, policy,
engineering and economic grounds

• DS 1 line based on sound telecom engineering and economics
• ULS restriction forces manual provisioning to serve mass market customers

• ILEC networks designed to treat DS 1 customers "differently" than customers
that order DSOs

• Alternative Proposals Risk Legal Challenge
• "Designer UNE-P"

- Designed to ensure that the proposel continues to have UNE-P while its
competitors do not (Broadview)

- Writing a rule based on one CLEC business plan is definition of "arbitrary"

• "Use" Restrictions (e.g., residentiallbusiness)

- Residential/SMB split ignores FCC precedent

- Does not reflect current use of UNE-P

- Administratively impossible to enforce; fosters ILEC gamesmanshi



Robert A. Curtis
President, Z-Tel Network Services, Inc.
601 S. Harbour Island Blvd, Suite 220

Tampa, FL 33602
Tel: 813-233-4569

rcurtis@z-tel.com

Thomas M. Koutsky
Vice President, Law and Public Policy

Tel: 703-395-7117

lkoutsky@z-tel.com
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